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Client Brief Document

This form helps me understand your business and the scope of your project, and it saves a lot of time later on to get as much information as possible from you up front.

It also helps me put together an accurate quote.

Just type into the shaded boxes to answer the questions most relevant to your project.

And please don’t be put off by the length of this form -- it’s not as bad as it looks! In fact, most clients actually find it a useful exercise.

We can also go through the form on the phone (+1-604-317-7628) if we don’t have the opportunity to meet face-to-face. Whatever suits you best.

Thanks!

Rob

rob@tincancommunications.com
604-317-7628

	Client Details:

	Company name:
     

	Your name: 
     

	Company address: 
     
	Phone:
      

	City/State/Postcode 
     
	Email: 
     

	Website URL(s):
     

	What is the nature of your business? 
     

	Project start date: 
     
	Target completion date: 
     

	Project budget range: 
 FORMCHECKBOX 
 < $1,000    FORMCHECKBOX 
 $1,000-2,000     FORMCHECKBOX 
 $2,000-5,000     FORMCHECKBOX 
 $5,000- 10,000


	Project Details:

	1.
	What services do you require? 
     


	2.
	What is the key message you want to convey?
     

	3.
	What other message do you want to convey?
     

	4.
	What tone of voice do you want to convey?
     

	5.
	Can you provide any associated marketing materials relevant to this project?
     


	Target market details:

	1.
	Describe your primary target market? 
     


	2.
	Age range:
     

	3. 
	Gender:
     

	4. 
	Geographic areas:
     

	5.
	What magazines, newspapers, websites, etc do they read?:
     

	6.
	Can you provide any more information on your target market?:
     

	7.
	Describe a typical visitor to your site:
     


	8.
	What information are they looking for?
     


	9.
	What action(s) do you want them to take, eg sign up for an email newsletter, make a purchase, call a salesperson?
     


	10.
	How do they find your website?
     


	11.
	What are the features and benefits of your products or services?
     


	12.
	How do they purchase your products or services?
     


	13.
	What is the unique selling point of your products or services?
     



	More about your business:

	1.
	What do your customers like about your business?
     

	2.
	What are the main qualities that you want to convey to your customers and visitors?
     

	3.
	Who are your main competitors?
     


	4.
	What are the main objectives of your website?

 FORMCHECKBOX 
 To give us a credible presence online.

 FORMCHECKBOX 
 To generate sales.

 FORMCHECKBOX 
 To generate leads and prospects. 

 FORMCHECKBOX 
 To improve the efficiency of the business.

 FORMCHECKBOX 
 Other      


	5.
	What are your favourite websites, and what do you like about them?

     
     
     



	More about your current marketing:

	1.
	Do you have an Internet Marketing Plan?  FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

If so, can you provide an outline of it, for example do you do PPC advertising?
     

	2.
	What other marketing do you do, eg print ads, radio, telemarketing?
     

	3.
	How important is it for visitors to find your site through search engines like Google?

 FORMCHECKBOX 
Essential          FORMCHECKBOX 
Very Important        FORMCHECKBOX 
Desirable        FORMCHECKBOX 
Unimportant   

	4.
	What keywords and phrases would people use to find your site?
     

	5.
	How do you communicate with your clients?

 FORMCHECKBOX 
 Email    FORMCHECKBOX 
 Newsletter    FORMCHECKBOX 
 Direct Mail    FORMCHECKBOX 
 Other      

	6.
	Can you provide traffic reports for your website?  FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

	7.
	Can you provide details of your sites’ rankings in the search engines?
 FORMCHECKBOX 
Yes   FORMCHECKBOX 
No

	8.
	Can you provide any other background information you think would be relevant to this project?
     








Tincan Communications, www.tincancommunications.com

2768 W Broadway, Vancouver, BC V6K 2G3, Canada. 604-317-7628



