Web copy Brief


This short brief will help me understand your business and objectives, as well as providing insights into what your content needs to accomplish. 
Please answer as many as you can in as much detail as you like. We can also go through this on a call or in a meeting. Please also attach as much background info as you think would be useful, eg website links, existing copy, powerpoint presentations, brochures and other marketing collateral, etc)
Business goals
What is your website for?
Main objective: 


Other objectives: 
What’s your main call to action (what do you want visitors to do on your website)?

What is your most important/top content (if known)?

What are the top tasks people visiting your site want to perform (if known)? (eg, book an appointment, find specific information, buy something, etc)

How do you measure the success of your website (eg contacts, leads generated, page views, etc)?

Target audience

Who are you speaking to – in general (eg a demographic group) and specific (eg a particular job title)?

What are the specific pain points and challenges they are facing that you can solve?

What are their other options for solving these problems?

Why do they need your services/products?

Your business and value proposition

How would you describe what you do in a sentence?

What specific products and/or services do you provide?

Main products/services: 


Other products/services:  

What are the main benefits and features of your products/services?

Features (what you can do)


Benefits (how your target market will benefit)

How do you solve your audience’s problems?

What is your unique value proposition (what’s your ‘secret sauce’?)?

What else sets you apart (other key messages that communicate why people should do business with you)?

Who are your main competitors (with website URLs)?

Where can I find out more about your business, products and industry (please add links)?

Voice

List 5 (or more) words you would like associated with your business (not necessarily words that should be used in the copy)?

What’s an example of the overall voice you would like to use (please list websites you like – not necessarily in your industry – as well as websites you DON’T like because of their voice)?

Optional bonus voice question: If you were to choose an actor or other well-known person to represent your brand, who would it be (in terms of the persona/character and/or the way they talk)?

Stories
What stories do you have to tell that might resonate with your audience and help communicate what you’re all about? (eg customer success stories, your approach, your origin story, the story behind your brand). These stories can be woven through the copy as themes and/or told as standalone stories.

Search engine optimization
If SEO is important to you, what words and phrases do people use to find your online?
If possible, can you provide one or two “focus” keywords or phrases for each page in your sitemap?

